MARKETING PLAN
As an organisation, Aldridge does not engage in explicit marketing as a means of increasing enrolment numbers. The marketing Plan for Aldridge SHS is simply an outline of how the school communicates its successes with the local community. This is done via
· Time allocated to a staff member to facilitate the position of ‘Media Liaison Officer’. The Media Liaison Officer communicates with local Newspapers and Television Stations to alert them of significant activities associated with the school. They also feed forward articles, photos and videos to the relevant party.
· Aldridge SHS Facebook page

· Aldridge SHS website – when the new website platform is finalised, there will exist the functionality to include a ‘school ap’ which will allow greater transfer of information

· School Newsletter

· Use of SMS and email as communication channels for parents
